(FOR AY 2022 - 2023)

MASTER OF MARKETING COMMUNICATIONS (MMC)

LIST OF
ELECTIVES

MMC590M
Advertising Production
(3 units)

MMC650M
Sales Promotion
(3 units)

MMC670M
Events Marketing
(3 units)

MMC550M
Account Management
(3 units)

MMC538M
Public Relations
(3 units)

MMC610M
Special Topics
(3 units)

MMC640M
Personal Selling
(3 units)

MMC660M
Direct Marketing
(3 units)

MMC700M
Services Marketing
(3 units)

UNIVERSITY PRECOURSEWORK MASTER OF MARKETING COMMUNICATION PROGRAM PROPER
REQUIREMENTS 12 units 36 units
ENG501M FOUNDATION CORE ELECTIVE
Ad 4 Technical MKG501M COURSES COURSES COURSE
vanced 1echnica Principles of 12 units 15 units 6 units
Writing 1 (Business Marketi
Writing content) arketing
3 units
(3 units) MMC525M
A 4 . . .
COB505M Visualization & MMC
Methods of Art Direction ELECTIVES
Advanced Technical Business (3 units) 2 courses see right
('\]fVAr"é'”g 2 Organization
It Advance Management
Technical Writing 1 (3 units) MMCS.B(.)M
is <3.0) COB507M Advert!smg
Statistical Analysis (3 units) Written
for Business Comprehensive
SPS5000 MMC501M Research Examination
Freshmen Introduction to (3 units) MMC544M (WCE)
Orientation Marketing Media Pl_annmg
Communications (3 units)
(3 units)
MMC520M
"
Electro?c I\./tlarketlng MMCS00M
MKG507M (3 units) Marketing
COB5000 Consumer Behavior Communication
Foupdaﬂong of 1 Campaign
Lasallian Bus.mess (3 units) MMC535M (3 units)
Leadership Consumer Behavior MMC502M
2 Strategic Planning _
(3 units) (3 units) i
Note: Students may be exempted _COngBM
from Advanced Technical Writing 1 & Final Defense
Advanced Technical Writing 2. without proposal
Note: For non-business graduates, you need to enroll in MKG501M (Principles in Marketing)
MKG502M (Business Organization Management ) MMC501M (Introduction to Marketing
Communications) MKG507M (Consumer Behavior 1)
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MMC710M
Product Management
(3 units)




MASTER OF SCIENCE IN MARKETING (MSM)

UNIVERSITY PRECOURSEWORK
REQUIREMENTS 12 units
ENG501M
Advanced Technical
Writing 1 (Business
Writing content) M_KC?501M
Principles of
l Marketing
(3 units)
ENG502M
Advanced Technical
Writing 2
(if Advance
Technical Writing 1 MKG.SOZM
. Business
is <3.0) o
Organization
Management
(3 units)
SPS5000
Freshmen
Orientation
MKG503M
Marketing
Management
COLLEGE (3 units)
REQUIREMENT
COB5000
Fouhdatlon§ of MK G507M
Lasallian Bus.lness Consumer Behavior
Leadership 1
(3 units)
Note: Students may be exempted from
Advanced Technical Writing1 &
Advanced Technical Writing 2.

(FOR AY 2022-2023)

MASTER OF SCIENCE IN MARKETING PROGRAM PROPER

FOUNDATION
COURSES
12 units

36 units

CORE
COURSES
15 units

ELECTIVE
COURSE
3 units

LIST OF
ELECTIVES

COB505M

Methods of Research
(3 units)

MKG705M

E-Commerce
(3 units)

MKG
ELECTIVE
(3 units)
1 course see right

MKG525M
Applied Marketing
Research
(3 units)

COB507M
Statistical Analysis
for Business
Research

(3 units)

MKG621M
Integrated Marketing
Communications
(3 units)

!

MKG707M
Special Topics in
Marketing
(3 units)

MKG801M
Journal
Publication
(O units)

MKG613M
Product
Management
(3 units)

MKG692M
Pricing Strategies
(3 units)

CULMINATING
REQUIREMENTS

MKG708M
Industrial & Services
Marketing
(3 units)

MKG615M
Consumer Behavior
2

(3 units)

MKG617M
Management of
Communication

Channels
(3 units)

Written
Comprehensive
Examination
(WCE)

MKG701M
Total Customer
Management
(3 units)

MKG504M
Marketing Strategy
and Practice
(3 units)

[

MKG622M
Public Relations
Management
(3 units)

MKG851M
Thesis Writing
( 6 units)

MKG633M
Sales & Sales Force
Management
(3 units)
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Note: For non-business graduates: you need to enroll in MKG501M (Principles in Marketing)
MKG502M (Business Organization Management ) MKG503M (Marketing Management)
MKG507M (Consumer Behavior 1).

Note: Students are allowed to publish their research at any point in their academic program. This is a
major requirement before they are allowed to graduate.




